


What makes WTC different?
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wildlife trading
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« Philosophy of driving sales, not cutting cost to increase RETAIL OUTSOURCE PARTNER

partners revenue
e Compelling, well-lit, engaging store designs
¢ Featuring quality, mission and exhibit related products
¢ Ability to make major capital investments to operations il - -i" I;’h.- - v"'-ih
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e Operate as a local company with corporate support . ; ; e ¥ z - q o g;.‘; o5

e Experience and expertise in retail that will visually

improve your operation and its performance

e Innovative retail concepts

¢ WTC has never lost a client

¢ Delivering results, creating long term partnerships

The Difference in Retail

Per Cap Client Results ~ WTC Increase

. Prior to WTC
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Rio Grand Zoo Reid Park Zoo Dallas Zoo Oregon Coast Oklahoma Maximizing Revenue

Aquarium Aquarium Through Innovation, Service & Value





