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Just Awarded

After a national RFP process the City of Tucson and the
Reid Park Zoo have entered into another long-term
partnership with the Wildlife Trading Company. WTC is
committed to bringing an expanded and fun retail program
that will provide a positive enhancement to the “Reid Park
Zoo Experience”.

WTC will be adding an additional 750 square feet of
retail space to the existing store. The expansion will also
include a new shaded entrance and a clearly defined
stroller area. WTC will be environmentally conscious in
designing this expansion using rapidly renewable and
recycled materials that have low energy usage.

WTC'’s retail services have also been extended at both
the The Living Desert Zoo where WTC has increased per
capita spending by 37 percent and the Alaska Sealife
Center where WTC increased per capita spending by
58 percent. Both The Living Desert and the Seal.ife
Center partnered with WTC in 2006.
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Visit us now online at
www.wildlifetradingcom

6 Trowbridge Drive
Bethel, CT 06801-2858
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Partnerships

Selective institutions select Wildlife Trading Company
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It determines figuratively and literally what visitors take
home and whether they return.

Your gift shop should be an extension of this experience.
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Often the last place guests visit before they depart, the 9 -
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WTC places great emphasis on creating retail 4 - % o
environments that compliment partner facilities and
strengthen their visitor's experience.
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